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Legal Note
YOU AGREE THAT USE OF THESE MATERIALS IS AT YOUR OWN RISK. WHILE THE AUTHOR ATTEMPTS TO 
MAKE THE INFORMATION ACCURATE AT THE TIME OF WRITING, THERE IS NO GUARANTEE TO THE 
ACCURACY OR EFFICACY OF THE INFORMATION CONTINED IN THIS REPORT. ANY EARNINGS OR INCOME 
STATEMENTS, OR EARNINGS OR INCOME EXAMPLES, ARE ONLY ESTIMATES OF WHAT WE THINK YOU 
COULD POSSIBLY EARN. THERE IS ABSOLUTELY NO ASSURANCE YOU’LL DO AS WELL. IF YOU RELY UPON 
OUR FIGURES, YOU MUST ACCEPT THE RISK OF NOT DOING NEARLY AS WELL. YOU MUST ALSO ACCEPT 
THE RISK OF LOSING MONEY. THERE ARE NO GUARANTEES WHATSOEVER.

MANY OF THE FIGURES IN THIS PUBLICATION ARE FOR ILLUSTRATIVE PURPOSES ONLY. THERE IS NO 
ASSURANCE YOU’LL DO AS WELL. IF YOU RELY UPON OUR FIGURES, YOU MUST ACCEPT THE RISK OF 
NOT DOING AS WELL.

ANY AND ALL CLAIMS OR REPRESENTATIONS, AS TO INCOME EARNINGS IN THIS COURSE, ARE NOT TO 
BE CONSIDERED AS AVERAGE EARNINGS. THERE CAN BE NO ASSURANCE THAT ANY PRIOR 
SUCCESSES, OR PAST RESULTS, AS TO INCOME EARNINGS, CAN BE USED AS AN INDICATION OF YOUR 
FUTURE SUCCESS OR RESULTS.

MONETARY AND INCOME RESULTS ARE BASED ON MANY FACTORS. WE HAVE NO WAY OF KNOWING 
HOW WELL YOU WILL DO, AS WE DO NOT KNOW YOU, YOUR BACKGROUND, YOUR WORK ETHIC, OR 
YOUR BUSINESS SKILLS OR PRACTICES. THEREFORE WE DO NOT GUARANTEE OR IMPLY THAT YOU 
WILL GET RICH, THAT YOU WILL DO AS WELL, OR MAKE ANY MONEY AT ALL. THERE IS NO 
ASSURANCE YOU’LL DO AS WELL. IF YOU RELY UPON OUR FIGURES, YOU MUST ACCEPT THE RISK OF 
NOT DOING AS WELL.

INTERNET BUSINESSES AND EARNINGS DERIVED THEREFROM, HAVE UNKNOWN RISKS INVOLVED, 
AND ARE NOT SUITABLE FOR EVERYONE. MAKING DECISIONS BASED ON ANY INFORMATION 
PRESENTED IN OUR PRODUCTS, SERVICES, OR WEB SITE, SHOULD BE DONE ONLY WITH THE 
KNOWLEDGE THAT YOU COULD EXPERIENCE SIGNIFICANT LOSSES, OR MAKE NO MONEY AT ALL.

ALL PRODUCTS AND SERVICES BY OUR COMPANY ARE FOR EDUCATIONAL AND INFORMATIONAL 
PURPOSES ONLY. USE CAUTION AND SEEK THE ADVICE OF QUALIFIED PROFESSIONALS. CHECK WITH 
YOUR ACCOUNTANT, LAWYER OR PROFESSIONAL ADVISOR, BEFORE ACTING ON THIS OR ANY 
INFORMATION.

USERS OF OUR PRODUCTS, SERVICES AND WEB SITE ARE ADVISED TO DO THEIR OWN DUE DILIGENCE 
WHEN IT COMES TO MAKING BUSINESS DECISIONS AND ALL INFORMATION, PRODUCTS, AND 
SERVICES THAT HAVE BEEN PROVIDED SHOULD BE INDEPENDENTLY VERIFIED BY YOUR OWN 
QUALIFIED PROFESSIONALS. OUR INFORMATION, PRODUCTS, AND SERVICES SHOULD BE CAREFULLY 
CONSIDERED AND EVALUATED, BEFORE REACHING A BUSINESS DECISION, ON WHETHER TO RELY ON 
THEM.

YOU AGREE THAT OUR COMPANY IS NOT RESPONSIBLE FOR THE SUCCESS OR FAILURE OF YOUR 
BUSINESS DECISIONS RELATING TO ANY INFORMATION PRESENTED BY OUR COMPANY, OR OUR 
COMPANY PRODUCTS OR SERVICES.
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Introduction

“Mobile Marketing is the Future” … unless you’ve been living under a rock, you probably 
heard it a million times last year. 

The slew of mobile devices having access to the World Wide Web creates a whole new 
bunch of opportunities to market over the internet.

From the way we spread information to the way we interact with each other, it has 
forever changed user and ‘buyer’ behavior which may become a key factor in the future 
of digital marketing. 

Listen.

Almost (if not all) every popular website has a mobile version of their website which can 
be accessed even with lower end mobile devices. This accessibility actually increases a 
website’s value by enabling it to be available to the majority of web surfers. And with a 
new wave of more advanced devices coming out in the market, things have never looked 
better for mobile. 

You’re probably wondering how big this sudden shift to mobile is. 

Way back 2011; Mary Meeker, an analyst predicted that mobile internet usage would 
overtake desktop usage globally in 2014. Of course she was met with a few strange looks 
and raised eyebrows when she said that but in 2014, mobile reached a tipping point and 
it surpassed desktop browsing last year.
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In fact, Google has reported a very consistent 130% growth in search volume every year 
and is only expected to grow in years to come as more mobile devices (more advanced) 
are being released. 

It is important that you take advantage of this huge wave and have an effective mobile 
advertising campaign in place. 

Now don’t get me wrong, although mobile has exceeded the desktop platform when it 
comes to doing online searches, it still isn’t THE dominant buyer platform. So you 
shouldn’t blindly invest just because of the hype. That’s one way to lose a lot of money. 

I would have to admit that even though mobile marketing is the future, it’s just not -
YET.

With that said, here’s how to make mobile marketing work for you as an affiliate. 
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Choosing an Offer to Promote

Ok. 

First thing you have to do is choose a good offer to promote. We’re not necessarily 
looking for ‘great’ offers but just good enough will do. I often see a lot of affiliates 
struggle in finding that perfect offer when there is no ‘perfect’ offer to begin with.

To find these good offers, you can go to vaultaffiliates.com. If you haven’t signed up yet, 
you can go ahead and sign up here. 

Remember that the offer you promote is very important. In fact, it’s the very first step to 
building these successful mobile campaigns. 

As a rule of thumb, you have to choose an offer that pays between the ranges of $0.60 
to $2.00. 

Why?

Because what you’re aiming for right now is not to earn a lot of money but rather to get 
a good conversion rate. 

Yes. You’re only aiming to break even. 

You’ll be needing the data and stats later on. Oh and here’s another thing, DO NOT 
choose offers that ONLY targets United States. For starters, choose offers you can 
promote to other countries like United Kingdom, South Africa or Libya instead. Doing so 
will offer you a lot of control in your campaigns. You can always try and go back to 
promoting those once you’ve streamlined your process. 
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Clear? 

Oh, and please check the landing page of your offer and make sure that it is mobile 
responsive. You won’t believe how many affiliates forget to do this. It just makes perfect 
sense to make sure that the offer you’re promoting is mobile optimized. 

So you’ve chosen an offer. The next step is choosing an ad platform. There are a bunch 
of mobile ad platforms that you can use but for this example we will use BuzzCity to 
start your CPA campaign. 

BuzzCity is a global advertising network. This is the ad network we’re going to use to 
drive traffic to your offers. And just like any ad network, all you have to do is sign up as 
an advertiser.

Note: make sure that you’re putting in your REAL details.  

Once you’re done signing up …

Create Your Campaign

1. Click on ‘Get Started as an Advertiser’ to start.

2. Click on ‘Campaign planner’

Inside the campaign planner, you can see the top markets (ranked based on ads served) 
on the right hand side of the page. You can directly go and promote offers targeting 
those countries or you can follow my advice and try to find lower ranked countries first 
and optimize before you go to higher ranked markets. Now what I usually do is to go 
with the UK market first since it’s 10th on the list and an ad serve of more than 740.4 M 
so it’s neither big nor small and the bid is only from $0.01 to $0.02. 

Right now, aim for those countries on the 11th to 20th position. 



                            

Premium Membership gives you full access to ALL our affiliate courses, marketing methods and forum! Upgrade Here

3. Get a list of 4 or more countries that you can work with based on your offer. Your goal 
is to compile at least 200 million or more ads served. In this case, the more the better.

4. Set up a new campaign like you would in any ad network and just take note of the 
following:

 Name it with your offer

 Campaign Type is cost-per-click

 Set the number of days. I usually set it to 5.

 Set daily budget to $5. 

 On the device class, makes sure that you choose ‘mobile devices’.

 Banner type would be ‘images’.

 Check off ‘Larger Ads’. Trust me you won’t want larger ads for tablets and smartphones. 
This is a conversion killer. 
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 Upload your banner. Doesn’t matter how big because it will be re-sized automatically.

 Copy and paste your Target URL. 

Easy right?

5. Geo-targeting. Now this is where it gets a bit tricky. Right below your target URL you 
would have to assign a specific country that you want to target. This is where your 
research earlier will come into play. 

Assuming I want to target UK audiences, all I have to do is click on the ‘+’ sign right 
below “country and audience targeting” and click on the appropriate continent which in 
this case is Europe.
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There will be a suggested bid of $0.01 but I prefer to make it a tad higher (like $0.015 to 
$0.02) so that my ads get served even if there is competition around. You can always 
have this tweaked if you’re receiving less clicks than expected. 

6. it’s time to manage your device targeting. Don’t just leave this as it is. Most marketers 
using this platform do but I want you to be different. On this one, you have to click on: 

All DEVICES > OTHERS > and EXCLUDE PROXIED-BROWSER TRAFFIC. 

7. You can leave the Channel Targeting alone but if you know what you want (especially 
if you don’t want your content displaying on adult sites), then feel free to tweak it. Once 
you’re done with this, all you have to do is submit your campaign for approval and fund 
your account.

Ok. You’ve chosen an Offer and Created a Campaign. 

What’s next? 

Optimize

If the word ‘optimize/optimization’ sounded foreign to you, don’t worry. It just means 
fixing or optimizing your campaign until it returns a positive ROI. 

Got it? Good. 
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Here’s a warning though … 

Your campaigns will usually start with a negative ROI. That’s normal. Most of those who 
are new to CPA marketing stop doing CPA altogether once they start losing money. 
You’re going to lose money alright but if you’re going to lose it, lose it smart. It doesn’t 
mean that you’ll always win. It just means that you’ll rarely lose. 

So how do you win? 

By learning how to optimize your campaigns. Make your loss work to your advantage. 

For every campaign you create you should aim for at least 300 to 500 clicks for every $5 
spent. If you’re not getting enough clicks within a 24 hour period for a $0.01 bid, then 
that means you should bid a little higher. That’s why I prefer to set the initial bid higher 
than the usual because I can see results almost instantly with my campaigns and I can 
tweak it within 24 hours of showing my ads.

As for conversions, assuming that your offer pays at $2, you should be aiming for at least 
2-3 conversions or takers. If it pays at $1.50 then aim for 3 to 4. Always aim to break 
even so you are guaranteed more ad money to test your campaign. If you are breaking 
even then just let your campaign run for 2 – 3 more days to make sure that it’s not a 
one-time wonder and see if you’re still breaking even with it. 

Think about it … if you’re spending $5 and getting $5 back PLUS some valuable traffic 
data, how many times would you do it? 

Heck, I’d test the hell out of it! Wouldn’t you?

That’s why you need to find that breakeven campaign because once you find it, you’re 
now going to use that as your ‘control’ for split testing which is the FINAL step. You can’t 
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do split testing if you don’t have a controlled campaign. Without it, you’re just basically 
throwing money away. 

To make your campaign profitable, test different variations of your ‘control’ and see 
which variation will get you more ROI. Launch another campaign (I suggest you do this 
one at a time so you can track) to split test with you control. If the new campaign 
performs better than your original campaign then scratch the original campaign and use 
the new campaign as your control. 

You can first split test banners or images. Once you know that the banner works, you 
can launch a campaign with the same banner but targeting different Operating systems 
(IOS, Android, and Blackberry) and check which OS gets you the best result for that 
particular banner.  If a campaign returns a less favorable result, drop the losing 
campaign and keep the winning one. 

You can test banners, channels, carriers and different OS. You can test a lot of other 
things aside from these examples mentioned but those are the basics. 

Keep doing this until your campaigns return a bigger profit and then scale it up by 
targeting higher ads served countries like U.S and Canada. This time around, your 
campaign is optimized enough for you to get your investment back even if the bid is 
higher than the usual. 

Here’s the deal, your goal here is ROI. Most marketers focus on click through rates 
(CTRs) and conversion but if you ask me, I don’t care how much I spent on a click or how 
many converted. If you’re consistently getting a return on investment then that is good 
enough.  

There’s no such thing as a perfect campaign. Aiming for perfection only leads to 
procrastination. 



                            

Premium Membership gives you full access to ALL our affiliate courses, marketing methods and forum! Upgrade Here

Thank you for being a member of Powerhouse Affiliate! 

If you want more valuable trainings like this, go ahead and sign up to Powerhouse 
Affiliate Premium.

By signing up not only will you receive access to valuable resources, you’ll also get to 
interact and share winning tactics with experienced affiliates. That in itself is gold!

Get the most out of your membership by being active inside the free & premium forums! 

You will learn how to fast track your success. We have now included Free & Premium 
discussion forums to allow every member to participate at any level! 

CHECK OUT THE FORUM

IT’S JAM PACKED WITH MORE PREMIUM AFFILIATE METHODS AND DISCUSSION.


